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C RAC KYL  M E D I A

C R A C K Y L  M E D I A  I N C .  is the leading North American publisher 
focused on firefighter health, wellness and lifestyle, with a significant 
reach through our magazine, website, social media and mobile app. Our 
objective is to deliver progressive, helpful content while providing a safe 
and visually-appealing forum for advertisers to connect with our audience.

Established in 2020, CRACKYL is the only firefighting publication with a 
dedicated focus on lifestyle and health challenges - both at the firehouse 
and in the home. We help firefighters who have limited access to mental 
health and wellness resources, and connect them with fire service leaders 
who specialize in topics like suicide, heart disease, family matters, 
psychology, and more.

Our fast-growing properties offer effective avenues for sponsors to get their 
products and services in front of a highly-engaged audience surrounded by 
positive, life-affirming content.

O U R  PA R T N E R S :

GET TO KNOW US

TOGETHER WE 
T H R I V E  A N D 
PARTNER WITH 
A  P U R POS E .



OUR AUDIENCE
C RAC KYL  M E D I A

YO U  K N OW  YO U R  B U S I N E S S . 
W E  K N OW  F I R E F I G H T E R S .

CRACKYL has built an authentic relationship 
with our audience of firefighting 
professionals beyond that of other fire 
media properties, in large part because 
we are by firefighters, for firefighters. 

Firefighting is one of the most respected 
professions around the globe, representing 
a diverse, charismatic, and dynamic 
demographic that exists in every 
community worldwide. Firefighters are 
also ideal consumers due to job and 
financial stability, with little to no change 
in income and spending. Many firefighters 
are homeowners and investors, 
retirement planners, travelers and 
live in dual-income households. 

Let us put you in front of this highly- 
desirable audience!

 

89%
O F  F I R E F I G H T E R S  H AV E 
E X P R E S S E D  I N T E R E S T  I N 
I N V E S T I N G  A N D  S AV I N G S

84%
OF F I RE FIGHTE RS TH I NK ABOU T 
H E A LT H  A N D  F I T N E SS  DA I LY

56%
OF F I RE FIGHTE RS EXPECT TO BE 
MORTGAGE-F RE E  BY  RET I REME NT

79%
O F  F I R E F I G H T E RS  ST RU G G L E  
WITH THEIR WORK/LIFE BALANCE

82%
OF FIREFIGHTERS POLLED PREFER 
T H E I R  I N F O R M AT I O N  TO  CO M E 
FROM MAGAZINES WITH A FOCUS 
ON H EALTH A N D  W E L L N E SS

95%
RAT E  T H E  QUA L I TY  O F  O U R 
MAGA Z I N E  F ROM  V E RY  GO O D 
TO  E XC E L L E N T

68%
O F  F I R E F I G H T E RS  STAT E  TH EY 
CONTACT ADVERTISERS THEY FIND 
IN MAGAZINES FOR PROFESSIONAL 
A N D  P E RSO N A L  P U RC H AS I N G

W H O  W E  R E A C H :

E N T R E P R E N E U R S

A DV E N T U R E R S 
&  T R AV E L E R S

D U A L  
I N C O M E

H E A LT H  & 
F I T N E S S 

E N T H U S I A S T S 

 I N V E S T O R S

 H I G H 
I N C O M E 

E A R N E R S 
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4.1K 2.4K3.3K
F O L L OW E R S F O L L OW E R SF O L L OW E R S

*Results from CRACKYL Reader Survey



OUR MARKET
C RAC KYL  M E D I A

N O R T H  A M E R I C A N 
F I R E F I G H T E R S

C A N A D I A N 
F I R E F I G H T E R S

A M E R I C A N 
F I R E F I G H T E R S

1,287,050
C A R E E R  /  VO L U N T E E R

152,650
F I R E F I G H T E R S

1,134,400
F I R E F I G H T E R S

17% 

C A R E E R 

( 2 6 , 0 0 0 )

30% 

C A R E E R 

( 3 4 6 , 1 5 0 )
83% 

VO L U N T E E R 

( 1 2 6 , 6 5 0 )

70% 

VO L U N T E E R 

( 7 8 8 , 2 5 0 )

3,672
F I R E  D E PA R T M E N T S

M O S T LY 
C A R E E R

A L L 
C A R E E R

A L L 
VO L U N T E E R

M O S T LY 
VO L U N T E E R

4466 3,061501

29,819
F I R E  D E PA R T M E N T S

2,3162,785 19,3135,405

90% 
M A L E

10%
F E M A L E 

Here are a few facts worth considering when planning your advertising and marketing:

AV E R AG E 
AG E

AV E R AG E 
AG E

36.6 38.6

$58 ,620
AV E R AG E  U S  F I R E F I G H T E R  S A L A RY

$82,038
AV E R AG E  C A N A D I A N  F I R E F I G H T E R  S A L A RY

 ( U S D )

 ( C A D )

4           |          M E D I A  K I T  2 0 2 5

M O S T LY 
C A R E E R

A L L 
C A R E E R

A L L 
VO L U N T E E R

M O S T LY 
VO L U N T E E R
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BRANDS WE
WORK WITH

C RAC KYL  M E D I A

Our robust network of sponsors and partners comprises a 
dynamic alliance of leading consumer and B2B brands, united 
by a steadfast dedication to firefighter health and wellness.

From premier fitness and nutrition experts to innovative safety 
equipment providers, our partnerships encompass a wide range 
of industry leaders. These strategic collaborations underscore 
our shared commitment to safeguarding the well-being of those 
who protect our communities.  

Together, we deliver a powerful impact through cutting-edge 
solutions, comprehensive resources, and targeted education 
programs that directly enhance the physical and mental health 
of firefighters. Our extensive portfolio of partnered brands 
empowers us to drive meaningful change in this critical area.

We are privileged to collaborate with these exceptional 
companies, and we’d love to welcome you to the fold!



WHY ADVERTISE
WITH CRACKYL?

C RAC KYL  M E D I A

Advertising with CRACKYL gives you access to an engaged, affluent audience 
across multiple channels – print, online, social and email.

CRACKYL offers custom-integrated marketing strategies for a wide range 
of businesses that provide products and services that help firefighters 
introduce, restore or maintain balance and wellness in their lives.

P R I N T  A DV E R T I S I N G 

Get your brand and products into 
firehouses across North America by 
advertising in CRACKYL Magazine.

E M A I L  M A R K E T I N G

Reach our engaged list of 48,000 
subscribers with your message. 
Our opening and click rates are 
above industry standards.

N E W S L E T T E R  A DV E R T I S I N G

A cost-effective way to place your 
brand and products alongside 
CRACKYL’s high-quality coverage of 
key fire service topics. With a reach 
of 48,000 subscribers and average 
open rate of 26%, our newsletters are 
a great vehicle for advertising.

C O N T E N T  D E V E L O P M E N T 
&  S P O N S O R S H I P

Content marketing is a critical 
component of a digital marketing 
strategy; let us create tailored content 
or match you with existing CRACKYL 
content to establish your brand as a 
thought leader in the industry.

D I G I TA L  EV E N T  S PO N SO RS H I P

Make an impact by sponsoring 
one of CRACKYL’s digital events, 
which include webinars, video, 
and podcasts. 

D I G I TA L  D I S P L AY  A D S

Increase your brand visibility with a 
range of standard and high-impact 
digital advertising options across 
CRACKYL.com. 
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C R A C K Y L  M A R K E T I N G  C A PA B I L I T I E S



C RAC KYL  MAGAZ I N E

2025 PRINT CALENDAR

ISSUE MAGAZINE 
CLOSE

ADVERTISING 
ARTWORK  
DEADLINE

MAIL DATE

N O . 1 6  W I N T E R JAN  1 0  2 0 2 5 JAN  1 4  2 0 2 5 F E B  0 4  2 0 2 5

S P E C I A L  
FOCUS ON CANCER

JAN  2 0  2 0 2 5 JAN  2 4  2 0 2 5 F E B  1 2  2 0 2 5

N O . 1 7  S P R I N G MAR  1 7  2 0 2 5 MAR  2 0  2 0 2 5 MAR  3 1  2 0 2 5

S P E C I A L  
S TAT I O N  D E S I G N

J U N  0 6  2 0 2 5 J U N  0 9  2 0 2 5 J U N  2 3  2 0 2 5

N O . 1 8  S U M M E R J U N  2 3  2 0 2 5 J U N  2 6  2 0 2 5 J U L  1 7  2 0 2 5

S P E C I A L  
WO M E N  I N  F I R E

AU G  1 6  2 0 2 5 AU G  2 0  2 0 2 5 SEPT 03 2025

N O . 1 9  FA L L NOV  0 8  2 0 2 5 NOV  1 2  2 0 2 5 NOV  2 6  2 0 2 5

YO U  WA N T  T O  R E A C H  F I R E F I G H T E R S ?  Fire departments 
across North America can support the well-being of their firefighters and 
staff by subscribing to CRACKYL Magazine for each of their stations.

E V E RY  I S S U E :  

High gloss #100 lbs cover    |   Binding: Perfect bound    |    Page Count: 76-92 pages

•	 Poly Bag / Flyer Insertions
•	 Coupons / Codes

•	 Affiliate Programs
•	 Product Samples

P R O M O T I O N  O P P O R T U N I T I E S

Quotes will be provided upon request7           |          M E D I A  K I T  2 0 2 5



MAGAZINE AD RATES
C RAC KYL  MAGAZ I N E

4 C F U L L  PAG E 2 / 3  PAG E 1 / 2  PAG E 1 / 3  PAG E COV E R  I FC / I BC COV E R  O BC DO U B L E  PAG E  S P R E A D

1x $ 5 , 6 8 0 $ 4 , 8 9 5 $ 4 , 3 2 0 $ 3 , 6 2 5 $ 5 , 9 8 0 $ 6 , 2 0 0 $ 8 , 0 9 6

2x $ 5 , 3 4 6 $ 4 , 5 9 0 $ 4 , 0 2 5 $ 3 , 4 1 0 $ 5 , 7 2 5 $ 5 , 9 3 0 $ 7 , 7 9 6

3x $ 5 , 0 8 5 $ 4 , 2 9 5 $ 3 , 7 2 0 $ 3 , 2 1 0 $ 5 , 5 2 2 $ 5 , 7 2 5 $ 7 , 5 6 0

4x $ 4 , 8 2 0 $ 3 , 9 9 6 $ 3 , 5 9 5 $ 3 , 0 0 5 $ 5 , 3 2 5 $ 5 , 5 5 0 $ 7 , 2 1 0

5x $ 4 , 5 9 4 $ 3 , 8 8 0 $ 3 , 2 8 0 $ 2 , 8 2 5 $ 5 , 1 2 7 $ 5 , 2 7 5 $ 6 , 8 9 5

F U L L  PAG E 2 / 3  PAG E

1 / 2  PAG E

1 / 3 

PAG E

*All rates in USD.
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AD SPECIFICATIONS
C RAC KYL  MAGAZ I N E

A D  S I Z E B L E E D  ( W I D T H  X  H E I G H T ) T R I M  S I Z E S A F E  A R E A

A - F U L L  PAG E 8 . 5 ”  X  1 1 ” 8 . 3 7 5 ”  X  1 0 . 7 5 ” 7 . 1 2 5 ”  X  9 . 7 5 ”

B - 2 / 3  PAG E 5 . 7 5 ”  X  1 1 ” 5 . 6 2 5 ”  X  1 0 . 7 5 ” 5 . 1 2 5 ”  X  9 . 7 5 ”

C - 1 / 2  PAG E  ( H O R I ZO N TA L ) 8 . 5 ”  X  5 . 5 ” 8 . 3 7 5 ”  X  5 . 3 7 5 ” 7 . 1 2 5 ”  X  4 . 8 7 5 ”

D - 1 / 3  PAG E  ( V E R T I C A L ) 2 . 7 5 ”  X  1 1 ” 2 . 6 2 5 ”  X  1 0 . 7 5 ” 2 . 1 2 5 ”  X  9 . 7 5 ”

E - D O U B L E  PAG E  S P R E A D 1 7 ”  X  1 1 ” 1 6 . 7 5 ”  X  1 0 . 7 5 ” 1 5 . 7 5 ”  X  9 . 7 5 ”

B - 2 / 3  
PAG E

C - 1 / 2  PAG E

D - 
1 / 3 

PAG EA - F U L L  PAG E

8.5” x 11” 17” x 11”
5.75” x 11”

8.5” x 5.5”

2.75” 
x 11”

E - D O U B L E  PAG E  S P R E A D
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C RAC KYL  MAGAZ I N EC RAC KYL  MAGAZ I N E

SPONSORED CONTENT
C RAC KYL  MAGAZ I N E

GE T  YOU R  PRODUCT  AN D  P E RS P ECT I V E  I N  F RO N T  OF  C RAC KYL  R EADE RS  with our Sponsored 
Content bundle. Along with a full-page, full-color article (500-800 words) or two-page spread (1,200-1,400 
words), we will also publish your article on CRACKYL.com and promote it via featured eNews ads (2) 
and social media promos (2 per platform), ensuring widespread visibility across the CRACKYL Network.

Need help creating content - contact us! Our team of editors and subject matter experts are standing by.

FOR  MOR E  I N FOR MAT I O N ,  CO N TACT  SAL E S @ C RAC KYL BUS I N E SSM E DI A . COM
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*NOTE: Two-page spreads can be set up as one page of article content and an adjacent Full-Page 4C display ad.



DIG ITAL 
ED ITION

C RAC KYL  MAGAZ I N E

C R A C K Y L  M AG A Z I N E  O N L I N E  O F F E R S 
A N  E F F E C T I V E  A DV E R T I S I N G 
P L AT F O R M  F O R  C O M PA N I E S  T H AT 
K N OW  T H E  B E N E F I T  O F  A  P OW E R F U L 
A N D  DY N A M I C  O N L I N E  P R E S E N C E .

With every print issue of CRACKYL Magazine, we offer 
a digital online version that is accessible through 
our website. Our interactive digital edition gives us 
the capabilities to bring content to life by offering 
the potential for hyperlinks to companies and their 
products and services, embedded videos and more. 
This type of dynamic platform continues to draw in a 
significant growing audience, as well as mobile users 
and international subscribers. Anyone can subscribe 
and download our digital magazine – from anywhere 
in the world! 

Take advantage of our strategic ad placement locations 
and tools to entice our readers to engage with your 
product or service. Accessibility to your products and 
services will never be a problem because once published 
on our website, each issue is archived where it can be 
enjoyed for years to come.

CRACKYL Magazine Online offers many benefits. 
The best part about this robust advertising engine is our 
ability to have our industry associations, organizations, 
fire department alliances and affiliates share our 
magazine in its entirety with all of their members. You 
will immediately benefit from our unique relationships 
with these powerhouse industry groups. 
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E N H A N C E D  E X P E R I E N C E :

•  E M B E D D E D  V I D E O

•  L I V E  L I N K S  /  U R L 

•  G L O B A L  D I S T R I B U T I O N  A N D  V I E W S

•  �S U S TA I N E D  S H E L F - L I F E  A N D  V E R S AT I L I T Y 

•  A R C H I V E D  O N  O U R  W E B S I T E

•  I N T E R A C T I V E  /  S H A R E A B L E

•  A C C E S S  A N Y W H E R E ,  A N Y T I M E



CRACKYL.COM
C RAC KYL  M E D I A
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T H E  N EW LY  R E DE S I G N E D  C RAC KYL . COM 
features a vastly improved experience for readers 
and advertisers alike. Focused on making it easier 
to find essential CRACKYL resources, the new site 
will offer expanded opportunities for advertisers 
looking to reach our growing audience.

Explore the many targeted advertising opportunities 
throughout CRACKYL.com, and tap into the fastest-
growing firefighting website in North America. 

+134%
PAG E  V I E W S 

+408%
U S E R S

*Data represents YTD growth/Google Analytics



CRACKYL.COM
2025 EDITORIAL 
H IGHLIGHTS

C RAC KYL  M E D I A
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CRACKYL.com features many of the top health, wellness and 
fitness experts in the fire service as regular contributors, 
addressing critical topics with depth and insight. Our wide range 
of original coverage formats provide advertisers with a great 
opportunity to get in front of a large, engaged target audience 
in unique ways.

Here are some of the major coverage projects planned for 2025 
on CRACKYL.com, which will be aggressively promoted across 
CRACKYL channels and represent our most ambitious editorial 
coverage of the year.

We have comprehensive sponsorship opportunities for each 
that put you front and center atop our most important editorial 
coverage. If you’re interested in specific opportunities – or have 
other ideas in mind – contact us to learn more.

S P EC I A L  COV E RAG E  ( 4 ) DAT E

OV E RCOM I N G  I NJ U RY F E B

F I N A N C I A L  F U N DAM E N TA L S MAY

WOM E N  I N  F I R E S E PT

C RAC KY L  R E A D E RS ’  C H O I C E  AWA R DS D EC

W E B I N A RS  ( 6 ) DAT E

OV E RCOM I N G  I NJ U RY F E B

CA N C E R  I N  T H E  F I R E  S E RV I C E MA R

F I N A N C I A L  F U N DAM E N TA L S MAY

F I R E  STAT I O N  D E S I G N J U N E

F I T N E SS  FO R  A L L  L EV E L S J U LY

WOM E N  I N  F I R E S E PT

C RAC KY L  R E A D E RS ’  C H O I C E  AWA R DS D EC

E MA I L  S U P P L E M E N TS  ( 6 ) DAT E

OV E RCOM I N G  I NJ U RY F E B

CA N C E R  I N  T H E  F I R E  S E RV I C E MA R

F I N A N C I A L  F U N DAM E N TA L S MAY

F I R E  STAT I O N  D E S I G N J U N E

WOM E N  I N  F I R E S E PT

C RAC KY L  R E A D E RS ’  C H O I C E  AWA R DS D EC

L AST - M I N U T E  S H O P P I N G  G U I D E D EC

2 0 2 5  E D I T O R I A L  H I G H L I G H T S



DIGITAL 
PERFORMANCE 
PROGRAMS 

C RAC KYL  M E D I A
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C R A C K Y L  D I G I TA L  S TA N DA R D

	• 5 eNewsletter ads

	• 2 eBlasts

	• 1 Product Feature article 
written and promoted by 
CRACKYL staff

	• Opportunity to post client-
created article content on 
CRACKYL.com

	• 6 months of run-of-site 
(ROS) banners

P R I C E :  $ 8 , 0 0 0  A N N UA L

Everything you need to reach 
CRACKYL’s engaged firefighting 
readership:

*Note: Programs are annual commitments, which can be billed monthly upon request

CRACKYL.com offers a wide range of ways to get in front of 
our audience of fire and EMS professionals, from banner ads to 
sophisticated digital marketing programs.

Our annual or semi-annual programs are tailored to provide 
you with balanced exposure across all CRACKYL channels – 
social, email and website – and are discounted from a la carte 
rate card pricing. Bundle and save!

C R A C K Y L  D I G I TA L  P R E M I E R

	• 8 eNewsletter ads

	• 4 eBlasts

	• 1 Product Feature article 
written and promoted by 
CRACKYL staff

	• 2 annual sponsored content 
posts on CRACKYL social 
channels

	• Opportunity to post client-
created article content on 
CRACKYL.com

	• 6 months of run-of-site 
(ROS) banners

P R I C E :  $ 1 2 , 5 0 0  A N N UA L 

Get elevated exposure across 
CRACKYL digital properties 
throughout the year:



With banner zones placed strategically throughout the 
site, we make sure our advertisers have access to high-
visibility real estate to showcase their products and 
services to maximize engagement and ROI. 

The redesigned CRACKYL.com offers even more 
opportunities to get in front of our growing, engaged 
readership with compelling display ads.

BANNERS AND 
DIGITAL ADS

C RAC KYL  M E D I A
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B I L L BOA R D  ( 9 7 0 X 2 5 0 ) : 
Prominent placement, above the fold.
P R I C E :  $ 6 5 0  P E R  W E E K  ( 1 0 0 %  S OV ) 

L E A D E R BOA R D  ( 7 2 8 X 9 0 ) : 
A popular choice for top-of-page placement, 
often capturing high visibility.
PRICE :  $750  PE R  MONTH (M I N .  25%  SOV)

S P O N SO R E D  CO N T E N T  - 
H O M E PAG E  P R E M I U M : 
Highlight your quality content with 
our above-the-fold and other featured 
sponsored ads.

• Most Read
• Editor’s Picks
• CRACKYL Magazine Section

PRICE :  (M I N .  25%  SOV EACH) 

‘MOST READ’ : 	 $750  PE R  MONTH 

EDITOR’S  P ICKS: 	 $650  PE R  MONTH 

CRACKYL  MAG: 	 $550  PE R  MONTH

M E D I U M  R E C TA N G L E  ( 3 0 0 X 2 5 0 ) : 
Consistently effective, often used in sidebar 
or content areas.
PRICE :  $425  PE R  MONTH (M I N .  25%  SOV)

C R A C K Y L  D I S C O U N T S  P R O G R A M

Let us promote your CRACKYL-exclusive 
discount to our readers with promotional 
banners in our discounts section and across 
the website.
PRICE :  $4 ,500  ANN UAL

*Note: Pro-rated programs of min. 4 months are also available.

R U N - O F - S I T E  ( RO S )  3 0 0 X 2 5 0 : 
 
PRICE :  $425  PE R  MONTH (M I N .  10%  SOV)

R U N - O F - S I T E  ( RO S )  7 2 8 X 9 0

COST:  $525  PE R  MONTH (M I N .  10%  SOV)

S I T E W I D E  E X P O S U R E



C RAC KYL  E MA I LS  R EACH 
AN  AU DI E NC E  OF  MOR E 
T HAN  4 8 , 0 0 0  E N GAGE D 
S U BSC R I BE RS ,  with high 
open and click rates compared 
to industry standards. We have 
a host of established editorial, 
advertising, and hybrid email 
options to choose from to get 
your message across. 

EMAIL MARKETING
C RAC KYL  M E D I A
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26%
O P E N  R AT E 

6.5%

99%

C L I C K  R AT E

D E L I V E RY  R AT E

S P O N S O R E D  S P OT L I G H T  A D 		  $ 1 , 0 0 0

7 2 8  X  9 0  L E A D E R B OA R D 		  $ 7 5 0

6 0 0  X  3 4 0  B I L L B OA R D  A D 		  $ 8 5 0

E XC LUS I V E  E B LAST 

Reach our list with your own fully customized email 
marketing message. Need help getting your content 
into HTML format? We can assist!

P R I C E :  $ 3 , 5 0 0

CUSTOM  E MA I L  S U PP L E M E N T 

Let us craft a custom newsletter for you on a topic 
of your choice, with 100% SOV for you. We’ll discuss 
a content focus with value to CRACKYL readers 
and relevance to your product, create a one-time 
CRACKYL co-branded email supplement with a 
combination of our content and yours, and send it to 
our audience of 48,000 subscribers.

P R I C E :  $ 6 , 2 0 0

E D I TOR I AL  E N EWS L E T T E RS 

Our high-engagement editorial email newsletters 
include CRACKYL Weekly, CRACKYL Fitness, and 
CRACKYL Gear News.



KORY  P EAR N 
P U B L I S H E R  /  E D I T O R - I N - C H I E F 

K P E A R N @ C R A C K Y L B U S I N E S S M E D I A . C O M

MAR I A  P E L L E T I E R 
D I R E C T O R  O F  A C C O U N T S ,  S A L E S  &  M A R K E T I N G 
M P E L L E T I E R @ C R A C K Y L B U S I N E S S M E D I A . C O M

CONTACT US
FOR  MOR E  I N FOR MAT I O N

mailto:kpearn%40crackylbusinessmedia.com?subject=
mailto:mpelletier%40crackylbusinessmedia.com?subject=

